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Impact of Coronavirus on Clothing Sales
Introduction
The novel coronavirus pandemic has adversely affected clothing sales globally. This is specifically evident in the negative impact COVID-19 has had on the fashion industry. Due to measures such as partial or total lockdown that have been put in place by many European countries in an effort to mitigate the spread of the virus, clothing brands and design houses have been compelled to shut down. Major events like Met Gala and the CFDA Awards have become indefinitely postponed. Besides, several department stores worldwide – Neiman Marcus, Saks Fifth Avenue, and Nordstrom – have shuttered their doors. This has resulted in significant losses for the clothing brands.
Main Research Question
What is the effect of corona on clothing retail chains?
Aim of the Research
The research seeks to provide a meticulous analysis concerning the effect of coronavirus on clothing sales. The scourge has negatively hit clothing retail chains globally. Various countries in the world have imposed measures such as Stay-At-Home and partial or total lockdown, which have hampered the sale of cloths abroad and locally (Khan et al., 2020). The pandemic’s economic impact has been apparent in the tumbling of stocks as highlighted by bleak data. For instance, the S&P plummeted by more than 2% in the US. In Europe, the stocks have tumbled. The Department of Commerce of the US has postulated that in March 2020, retail sales nosedived by 8.7% since Stay-At-Home measures were enforced.
Problem Statement
The paper gives concise and precise information regarding the adverse impact coronavirus pandemic has had on the clothing retail chains. It elaborates the negative effect of the pandemic that has impaired the clothing retails’ sales. An example is the Chrome Hearts Company that was forced to close down all its nonessential retail stores based in North America as well as Europe. Moreover, there is no online business operated by the company. Another renowned Italian brand, Frankie Morello, has suspended its production on its fall 2020 collection due to the pandemic. And the sales of its clothes have plummeted by 7%.
           There is an urgent need to conduct research to demystify further how the novel coronavirus pandemic has impacted clothing retail chains. After the research, it will be easier to understand the different ways on how the clothing retail stores can adapt and cope with the impacts while not closing down completely.
Justification of the Problem
COVID-19 has brought forth an unprecedented crisis in the clothing retail chains globally (Sen et al., 2020). The outbreak of the diseases from China spread fast into other countries, compelling governments to close borders in an effort to contain the virus. With the partial or total lockdown measures imposed by countries in the world, clothing retail chains have been hit hard. Several fashion companies face financial repercussions due to the effect of the virus on production and consumption. Thus many companies have seen decreases in the sales of their clothes. In the first quarter ending May 2, Abercrombie & Fitch Co.’s net losses widened to $244.2 million, and its net sales dropped 34% from $734 million in the preceding year to $485 million in the last quarter. Also, Brunello Cucinelli recorded a 2.3% decrease in its preliminary revenues during the first quarter. This was due to the reduced consumption of its cloths by consumers.
Research Questions
1. What is the effect of coronavirus pandemic on clothing retails chains?
2. How has coronavirus pandemic impacted the economy of clothing retail chains?
Research Objectives
i. To describe the effect of coronavirus pandemic on clothing retail chains.
ii. To highlight the economic impact COVID-19 has had on clothing retail chains.
Significance of the Study
From reading this research study, people or groups of learners will develop insights into the impact that coronavirus pandemic had on clothing retail chains worldwide. The pandemic wreaked havoc on the economy of different brands – big or small – in myriad ways. Measures such as partial or total lockdown and Stay-At-Home severely impacted the economic might of the clothing retail chains (Sen et al., 2020). For example, Kohl’s Corp reported a sale drop of 40.6% to $2.4 billion. L Brands, a renowned parent company of Victoria’s Secret and Bath & Body Works, recorded a decrease in its net revenues to $1.65 billion from $2.6 billion in the preceding year for the three months ending May 2. The research is an addition to the existing knowledge in that it provides a clear elaboration of the effects of coronavirus pandemic on the clothing retail stores.
Limitations of the Study
There were several limitations encountered to conduct the research successfully. Foremost, collecting data for the research was time-consuming. I had limited access to the relevant personnel and departments to give insights concerning how their clothing stores have been affected by the coronavirus pandemic (Goerres, Siewert, & Wagemann, 2019). Secondly, at some point, I relied on self-reported data. Sometimes I self-reported my findings as I understood how the pandemic affected local retail chains within my country. Hence I presumed that other retail stores worldwide were affected in the same way I saw the ones in my country were affected.
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